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By STUART ELLIOTT

F HEN creating ad-
vertising, the long-
time industry execu-
five John O’ Toole
once advised, “it's best to think of
yourself as an uninvited guest in

the living room of a prospect who

has the magical power to make.
you disappear instantly.”

Those wards may have guided
executives at the Ford Motor
Company as they developed a
marketing event intended to
stimulate interest in products like
the Ford Edge and Ford Focus.
The event, called the “Ford Big
Drive House Party,” is recruiting
Ford owners to invite friends, rel-

atives, neighbors and co-workers -

into their homes this weekend
and talk up their cars.

The event, to b conducted by '

a marketing services company
named House Party, is indicative
of the growing interest among
major advertisers in nontradi-
tional methods of reaching con-
sumers — particularly if they
bring brands to life in tangible
forms. ‘

Thé interest in that technique,
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Ford is asking owners of its cars to kold a house party this Sun-

day and have guests see, sit in and even drive their cars.

House Party is selecting the
hosts of the parties for Ford,
based on sabmissions from Ford

" owners to the company’s Web

- gite (houseparty.com) and their

knowr as experiential marketing,’

is especially strong when the
goal of a campaign is to generate
buzz, the catchword du jour for
positive word of mouth.
Examples of branded experi-
ences include pop-up stores,

which are temporary retail out-

lets that promote products like
Meow Mix cat food, and sports
competitions Hke the Teva Moun-
tain Games, sponsored by Teva

responses to questionnaires.
Most are women, in keeping with
the appeal of “Opral’s Big Give,”
which features Oprah Winfrey
and her friend Nate Berkus over-
seeing a competition to raise and
distribute money to help the
needy.

More than 4,000 people applied
to be hosts for the Ford parties,

ists for the show.”

“The down side is if they didn’t -

like it, they talk about how much
they didn't fike it,” M. Miller
said. But that is, of course, true

for any attempt to influence word
“of mouth. -

Jarden Consumer Solutions,
which sells appliances under
names like-Mr, Coffee and Sun-
beam, hired House Party to put
on 1,000 parties over the Memori-
al Day weekend to promote the
Margaritaville Frozen Concoc-
tion line of drink-making ma-
chines, which cost $199 to $379.

“Margaritaville as a brand is
all ahout the party,” said Asoka
veeravagu, director for business
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tile Exchange, after a surge a day
earlier on the prospect of climb-
ing demand for gasoline.

JPMorgan Chase rose 4 cents,'

to $46.28, and Bear Stearns fell 14
cenis, to $10,72, after each compa-
ny’s chief executive spoke to Con-
gress following Mr. Bernanke's
testimony. JPMorgan's chief ex-
ecuiive, James Dimon, said the
bank had borrowed $25 billion so
far from the Fed. ,

The Fed said late- Thursday

£Is Selected at TIAA-CREF

ON (Reuters) —
REF, the 90-year-cld
. fund giant, said
1y that it had named
W. Ferguson Ir., the
Federal Reserve vice
0, to succeed Herbert
on Jr. as its chief exec-
id president. -

‘erguson, 56, will take
pril 14 when Mr. Alli-
: refires, the compamny
he company also pro-
Ronald L. Thompson,

who has served on its board

since 1995, to chairman.
TIAA-CREF is trying to ex-

pand beyond its core clientele

of teachers and doctors by

overhauling itself and intro-

ducing new products. )
Mr. Ferguson left the Fed in -

April 2006, He then became
chairman. of the Swiss Re

_America Holding Corporation -

and was responsible for Swiss
Re's proprietary asset man-
agernent unit.
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that in total, firms averaged $38.1
billionn in daily borrowing over

the last week, up from $32.9 bil-

lion in the previous week and
$13.4 billion in the first week the
lending effort started.

Investors also gat a bit of relief
from the Institute for Supply
Management. The group 'said
Thursday that the services sector
contracted only slightly in March

- — a stronger performance than

in February and a better reading
than many economists predicted.

In corporate news, Schering-
Plough anncunced late Wednes-
day that it planned to cut jobs to
offset continued sales declines of
drug Vytorin.
Schering-Plough shares soared
$1.52, or 11 percent, to $15.38;
they had fallen sharply early in
the week after news that medical
researchers were recommending

- against use of the drug.

Cisco Systems dropped 73
cents, to $24.23, because of an an-

alyst downgrade on sofiening de-.

mand. .

The price of the benchmark 10-
year Treasury note rose 632, to
991239, Its yield, which moves op-
posite its price, fell to 3.58 per-
cent, from 3.60 percent.

Which are temporary retall out-
lets that promote products like
Meow Mix cat food, and sports
competitions like the Teva Moun-
tain Games, sponsored by Teva

-footwear. Another is Camp Jeep

rallies, where Chrysler plays host
to-Jeep owners.

Ford has become inferested
encugh in such approaches that
the Ford division has an execu-
tive whose title is experiential
marketing manager. .

«It's making sure you're truly
connecting consumers with the
product,” said the executive,
Connie Fontaine, who is based in
Dearborn, Mich., *from physical-
Iy to virtual ways.”

The house parties are meant to

. address the notion that the Ford

brand “has a perception issue”
compared with competitors, Ms.
Fontaine said.

_ Research has found that those
perceptions can be dispelled
“when we get people into the
products, to drive the products,”
she added. '

So Ford owners are being
asked at the house parties to dis-
cuss their cars and let the guests
see them, sit in them and even
drive them. : :

“We're realizing there arealot
of Ford owners ot there who are
already advocates for the brand,”
Ms. Fontajne said. “Why not help
them do an even bétter job of be-
ing advocates for us?™” ‘

The parties are to be heid on
Sunday night during the broad-,
cast on ABC of an episode of
“Qprah’s Big Give.”

Ford is a sponser of the series
and Ford products are incorpo-
rated into the show, just as they
are in episodes of other reality se-
ries fike “American Idol” and

"ewEgtreme Makeover: Home Edi-

tion.”

NIGrEThHAn 4,000 peopit Sppiied
to be hosts for the Ford parties,

‘An ‘experiential’

method is being used
to reach consumers,

- with attendant risks.

said Kitty Kolding, chief execu-
tive at House Party in Irvington,

. NY.

“We find people who have

" gtrong brand affiliations and give

them reasans to dg something
they do anyway, speak positively
about the brand,” Ms. Kolding
said. .

House Party clients pay
$100,000 to $250,000 for the par-
ties held on their behalf. The
hosts are not paid; instead, they
veceive gift packs as thank yous.

House Party has overseen
events for marketers and media
companies that include Avon,
Camphbéll Soup, Hershey, Kraft,
Meredith, Sara Lee and Time
Warner. . .

The NBC Universal Television
Group, part of the NBC Universal
division of General Electric, hired
the company to put on parties to
help build audiences for series
like “The Biggest Loser,” “Friday
Night Lights” and “Lipstick Jun-
gle.”

“We've found it pretty effec-
tive,” said John Miller, chief mar-
keting officer at the NBC Univer-
sal Television Group in Burbank,
Calif,

«“People have to opt in todo it;”
he added, and if they like what
they see “they become evangel-

. .com). That will help'measurethe
-effecliveness of the event, he

. of contests. One contest is for the ;©

~ chooses.

tion Tine of drink-makKing mna-
chines, which cost $199 to $379.
“Margaritaville as a brand is

"all about the party,” said Ascka

Veeravagu, director for business
development at Jarden in Boca.
Raton, Fla., which Ticenses the

brand from the entertainer Jim- .
my Buffett, “What better to align
ourselves with than house par- . .
ties?” . ‘

" “We have many retail part-
ners” like Bed Bath and Beyond
that seli the machines, “but we
found that when people experi-
ence it, they buy it,” he added, .7
“The experiential product dem-
anstration, interactive in the
home, generates awareness of
and excitement about our prod-
ucts.” S

The hosts of the Margaritaville -
parties will be supplied with pro-
motional codes, Mr. Veeravagu
said, which they or their guesis
can use to order machinesona -
Web site (margaritavillecargo :

added.

The Ford parties on Sunday .
will borrow the altruistic theme
of “Oprah’s Big Give” with a pair - *

hosts, and the prizes are two
Fords and $25,000, to be donated
to a charity or cause the winner

! The winner, to be selected from
entries submitted to a section of
the House Party Web site ¢house
party.com/fordbigdrive), will be
taped for a 60-second Ford com-
mercial, scheduled to run during
the season finale of “Opral’s Big
Give” on April 20. :

In the other contest, 10 parties
wili be selected at random to win |
a Ford, also to be donatéd to a
canse or charity.

Appeals 'Cburt-Rejectls Lawsuit Over Light Cigaréttes |
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"Carl W. Tobias, a law professor at

the University of Richmond. .
The decision by a three-judge
paiiel of the United States Court

e A e £ the Carnnd Cirertit

in cases against the tobacco in-

dustry, but not when it came to

class actions, )
“Some courts have been very

sympathetic, but many have had
. problems with the individualized

nature of smoking and smoking-

that light cigarettes were mo
healthier than others, smokers
continued to smoke them. That
included three of the six named
plaintiffs in ther case, the court
said.

“Given the lack of an apprecia~

Hausfeld said. Among them are.
asking for a rehearing by the en- -
tire appeals court, appealing to

the United States Supreme Court *
or pursuing the cases individ- -
ually. . o
The Supreme Court infrequeint- .
ey wesriagre racae Irvolving dliies-




